VVJIA-TV/D1 WA5HIWC7tON.DC 



Contract # 



WJLA 

1100 Wilson Blvd. 6th Floor 
Arlington, VA 22209 




Greer Margolis & Mitchell (GMMB) 
1010 Wisconsin Ave 
Suite 800 

Washington, DC 20OQ7 



187670 

06/05/12-O7/02/12 
Obama for America/D (9323) 
Greer Margolis & Mitchell (GMMB) (21l6)/ELECTR 
Political ^IWwl (1088) 
OFA 6/5 - 7/2 60s (68964) 
Petro, Susan (11 10) 
WJLA - Core Team 
Nagel berg, Dan 
/ 

Obama/Candldate Orders/1306-OFA 6/5-7/2 
Local/Political Candidate Agency 
CaEendar 



Order lypu 



Commission ft /g 



Net Total 



06/04/12 
06/04/12 
Susan Petro 
No 



Normal 
15.00 

519,860.00 
$112,540.00 



WJLA Arlington (WJLA) 



Jun, 2D12 
Jul. 2012 

Grand Tog I: 



SlOS-,100,00 
$23,300.00 



26 



$132,400.00 



Une 


Une Type } Brttk Type (Ref#) 


Dates 


Sec 


Length 


Run Times 


SPW 


Mo Tu We TH Fr Sa Su 


Spots 


Rate 


Total 


Station 


Comments 


Entered 


1.0 


Normal Line / SPOT 


06/10/12-06/24/12 


4 


1:00 


7:58A- ABC-GOOD 
MORNING AMERICA SUN 




1 


3 


$500.00 


$1,500,00 


WJLA Arlington (WJLA) 




5/4/12 


2.0 


normal Line / SPOT 


□ 7/01/12-07/01/12 


4 


1:00 


7:58A- ABC-GOOO 
MORNING AMERICA SUN 




1 


1 


$500,00 


$500.00 


WJiA Arlington (WJLA) 




&/4/12 


3,0 


Normal Une / SPOT 


06/05/12-06/08/12 


3 


1:00 


7:27P- JEOPARDY 


1 


X X X X 


1 


$5,200.0: 


L 


$5,200.00 


WJLA Arlington (WJLA) 




6/4/12 


40 


Normal Une / SPOT 


06/11/12 0^/15/12 




1:00 


7:27P- JEOPARDY 


2 


X X X X X 


2 


$5,200 00 


$10,400.00 


WJLA Arlington (WJLA) 




674/12 


5.0 


Normal Line / SPOT 


06/ 167 12-06/22/ 12 


3 


l:0O 


7:27P- JEOPARDY 


1 


X X X X X 


I 


*5 r 200.0C 


55,200.00 


;wjLAAriinqton(WJLA> 




6/4/12 


6.0 


Normal Line / SPOT 


06/25/ 12-05/ 23/12 


3 


1:00 


7:27P- JEOPARDY 


1 


X X X X X 


I 


$5,200.00 


55 r 200-00 


WJLA Arimqton (WJLA) 




6/4/12 


7.0 


Normal Line / SPOT 


07/02/12-07/02/12 




1:00 


7:27P- JEOPARDY 




1 


I 


$5,200.00 


$5,200,00 


WJLA Arlington (WJLA) 




6/4/12 


8.0 


normal Line / SPOT 


06/11/1206/11/12 


I 


1:00 


7:57P- ABC-THE 
BACHELORETTE 




1 


1 


$14,000,00 


$14,000.00 


WJLA Ajiincton (WJLA) 




6/4/12 


9.0 


Normal Line / SPOT 


06/18/12-06/18/12 


3 


LOO 


7:57P- ABC-THE 
BACHELORETTE 




1 


1 


$ 14,000 rOC 
$14,000.00 




IwJLA Arlington (WJLA) 




6/4/12 


10.0 


Normal Line / SPOT 


06/25/12-06/25/12 


3 


1:00 


7:57P- ABC -THE 
BACHELORETTE 




1 


1 


$14,000,00 


WJLA Arlington fwJLAl 




6/4/12 


u. 


Normal Une / SPOT 


07/02/12^07/02/12 




l;0fJ7:57P- ABC—THE 

Ibachelorette 




1 


1 


14, 


! $14,000.00 


WJLA Arlington (WJLA) 




6/4/12 








CONFIF 


NATION CONTRACT 






Accepted - Agency/Advertiser- Date 


Accepted Station: l>ate: 


Comments: 



B/EBookend P/B Piggy Back 

Printed At: 04:05 PM on Monday, June 4 2012 



Page 1 of 2 



(JIBJ1C UDoma Tur nmenMl 




Product: candidate orders 




Estimate* 1306-OFA 6/5 - 7/2 60s 


Primary Oemo: Adults 35+ 


Flight Start: 6/5/2012 


Right End: 7/2/2012 


Ctntfnn* XA/II A-TV 

SUlHIilt VYJUlr 1 V 


FBD: 6/5/2012 


Marled** Wachlnffton DC 


LBD: 6/26/2012 


Bonf U/ll A.TV - Barbara Mnnares 


Total Dollars: $132,400.00 


Survav* Junl2 Prol fJunll HUT, Aorl2 SHR) DMA/ Nielsen 


Cash Dollars: $132,400.00 


State: New 


Trade Dollars: $0.00 


status, sent 


Total Spots: 32 


Separation: 30 


Cash Spots: 32 




Trade Spots: 




Version: 1 1 - 


Comments* 




Seller Com.: 




Ln Days 


Time Proaram 


1 Su 


Uu.Uva~v9.vUa wiwr* 


2 TuWThF.M 


06:30p-07:00p CBS EVENING NEWS 


3 TuWThF.M 


07:30p-08:00p JEOPARDY 




08:00p-10:00p Bachetorette 


Month Cash* - spots 


TrArJa& - Stoats Total£ • SrJOtS 


_ ^ AAAl AAA A J 

Jun*12 $99,300.00 - 24 


$U-Uv * U 9v9|wUUiUU * At 


JuH2 $33,100.00 -8 


$0.00-0 $33,100.00 -8 


Totals $132,400.00 - 32 


$0.00-0 $132,400.00 - 32 



UnDpt Rate OT Spots Note [6/5] [6/121 P/19] [6728] 



60 


EM 


$500.00 


c 


4 


1 


1 


1 1 


60 


EN 


$3,600.00 


c 


12 


3 


3 


3 3 


60 


PA 


$2,600.00 


c 


12 


3 


3 


3 3 


60 


PT 


$14,000.00 


c 


4 


1 


1 


1 1 



Susan Petro 



From: 
Sent: 

To: 

Subiect: 



Dan Nagelberg [Dan.Nagelberg@gmmb.com] 
Monday, June 04, 2012 3:39 PM 



Susan Petro 

RE: Obama for America Order 



Thanks Susan. 



From: Susan Petro [ iio:spetro@vql^com] 
Sent: Monday, June 04, 2012 2:53 PM 
To: Dan Nagelberg 

Subiect: RE: Obama for America Order 

Yes - I can double the rate and run 6 spots rather than 12 



From: Dan Nagelberg [mailto:Dan,Naqelb erq(aiQmmb.com1 
Sent: Monday, June 04, 2012 2:45 PM 
To: Susan Petro 

Subiect: RE: Obama for America Order 

Can we condense spots to get some presence on that program? 



From: Susan Petro [rriailto:sp etro{o)w1la.com 1 
Sent: Monday, June 04, 2012 2:38 PM 
To: Dan Nagelberg 

Subiect: FW: Obama for America Order 



Hey Dan - disregard question below - saw it goes Tu-Mon. I do have one thing though below: 

• Jeopardy 730-8p - is n/a at Level 4 - immediately pre-emptible - please let me know what you what to do - thanks! 



From: Susan Petro 

Sent: Monday, June 04, 2012 2:19 PM 
To: 'Dan Nagelberg' 

Subiect: RE: Obama for America Order 

Hey Dan - question for you - you have a Bachelorette spot ordered for 6/5 - it runs tonight - do you want me to write it on for 
tonight or do you want me to send you a makegood? 



From: Dan Nagelberg [maiito: Dan.Naqel berqtaq mmbxonV | 
Sent: Monday, June 04, 2012 2:00 PM 
To: Susan Petro 

Subiect: RE: Obama for America Order 

Here you go. Thanks Susan. 



Dan Nagnlherq Media Buyer 
202 338 8700 office 
202 350 5802 direct 



i 
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Jcausetheeffec 



URGENT! URGENTI URGENT! URGENT! URGENT! URGENT! 



PLEASE DELIVER IMMEDIATELY 



TRAFFIC MANAGER 



FROM: 



GMMB 



Washington, DC 2D0O7 



DATE; 



5/4/12 



:60 SCHEDULES - Estimate #s 1301, 1302.1303. 1304, 1305. 1306 
Colorado - Denver, Colorado Springs, Grand Junction, Albuquerque 
Florida - Tampa, Orlando, West Palm, Jacksonville, Ft. Myers, Gainesville 

Iowa - Cedar Rapids, Quad Cities, Des Moines, Rochester-Mason City-Austin, 
Sioux City, Omaha, Ottumwa, Quincy-Hannibaf 

North Carolina - Raleigh-Durham, Charlotte, Greensboro, 
Greenville-New Bern, Greenville-Spartanburg, Wilmington 

New Hampshire - Manchester, Boston, Portland, Burlington 

Nevada - Las Vegas, Reno 

Ohio - Columbus, Cleveland, Cincinnati, Dayton, Toledo, Youngstown, Lima, 
Zanesville, Charleston-Huntington, Wheeling-Steubenville, Parkersburg 
Pennsylvania - Pittsburgh, Harrisburg-Lancaster-Lebanon-York, 
Wilkes Barre-Scranton, Johnstown-Altoona, Erie 

Virginia - Norfolk, Richmond, Roanoke, Tri-Cities, Harrisonburg, Charlottesville, 
Washington D.C. 



SD Feed: Please run the following starting 6/05: 



QFA-12-G-038 "Heard it Before" SD :60 @ 100% 



Heard it Before" will be sent via DGS on 6/04. 





Please email traffic@ammb.com to confirm recei 



THANK Vnil 



Effective January 1, 2010 



WJLA-TV 
Political Candidate 
Sales Policies 



The Mowing sets forth the policies and practices of Station WJLA-TV, Washington 
U.C regarding the sale of time to political candidates. It is intended for the sole purpose of 

stsas^si m Pederai °— — *- °— — - - - « ss£ 

t ^i J^ ^^ ' T ^ e8e P0licie8 apply ^to legally qualified candidates for public office 
Z r« a * J "? >8d organizations to promote their candidacy; they are ^applicable 

to political action committees or to non-candidate, "issue" advertising. 

L- ASSESS: Reasonable access will be provided to all legally qualified federal candidates 
before a primary and general election. While candidates may request specific programming and 
the Station will negotiate specific requests, the Station reserves the exclusive right to determine 
tne amount of time and program availability to particular candidates. 

3- lPmfm<SAVSti : All ads must comply with the identification requirements of §317 of the 
Communications Act. Should candidate ads not contain the proper identification, the Station 
reserves the right to add the appropriate material. For a candidate to receive the lowest unit 
charge for the class of time purchased, all advertisements that refer to opposing candidates 
must contain a printed statement that is displayed with a candidate picture and must identify 
the candidate, state that the candidate approved the broadcast, and state that the candidate 
and/or the candidate's authorized committee paid for the broadcast 

4. Orders: Orders for political time will not be considered firm for broadcast clearance 
until the following have been provided: 

a) Completed and signed Agreement Form for Political Candidates. 

b) Net cash-hvadvance payment. Station may accept facsimile copy of check showing net 
payment, provided actual check is received by Station or Rep Firm within two business days. 

c) Where the purchase is made by a corporation, committee, association or other 
unincorporated group, a list of the entities chief executive committee or board of directors. 

d) Where doubt exists, satisfactory proof that the candidate is "legally qualified," as that 
term is defined by the FCC. 

e) Where doubt exists, satisfactory proof that the purchaser is authorized to buy time for 

the candidate. . _ 

Videotapes (Beta or DVC Pro) or Electronic Commercial Delivery Ke.g. DG System, Fast 
Channel or Pathfire), along with written instructions for their use, should be submitted to the 
Station as soon as possible to ensure proper airing. Changes to these instructions should be m 
writing to the Station (by letter or FAX) prior to the changes being made. Videotapes should be 
31 Sufficient time to permit confirmation of compliance with sponsorship identification 
requirements and with broadcast technical standards „ Ua „„ a ar „ na fallows: 

g) Deadlines for all commercial material, time orders, and contract changes are as follows- 

7:00 PM Monday for Tuesday's log 

7:00 PM Tuesday for Wednesday's log 

7:00 PM Wednesday for Thursday's log 

7-nOPM Thursday for Friday's log 

7S0PM Friday for Saturday's, Sunday & Monday slog 
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new spot is delivered to the Station ^ISJSSrtf t. ? fa ° n proper ^ identified or the 
hours prior to any rmpJ^SS^T^^^ *" f"? 8:00 PM ofl 
the election. ^ new ordere ^ b e accepted on the weekend prior to 

J) . Confirmation of broadcast or (AaW^^S!^ P 8 ? m8 J previ0U8ly deared - 
advertiser and placed in *• sJ^S^S^,^ 1 b * 86nt to the 
but will be available upon request P ° n Fde 88 soon a » commercially reasonable 

are not cancelable.. scneauies that are to be telecast within 2 weeks of purchase 

5 - fiaODUTON' Station fecilities mav be nfiii„j t *u 

6. AVATLABnjTffig: 

*L . Really qualified candidates may purchase time on the basis of any class set forth on the 
attached chart subject to availabilities. The base availability is a ^second adTdu^g 
sponsorship identification). Ad time is available in other lengths of 10. 15, 60, 90 or 120 
seconds. 

b) Candidates should be aware that, unless a contrary result is demanded by statutory 
requirements, orders for the purchase of time made after 12=00 noon on the Friday preceding 
Election Day may not be filled due to lack of availabilities. The earlier an order is placed, the 
greater the scheduling option will be. 

c) The Station will place all orders as to day and time, subject to availabilities. Due to 
potential "equal opportunities" obligations for opposing candidates, certain time periods may be 
unavailable for candidates in other political races. 

d) Requests for program time, including lengths of 30 minutes and 60 minutes, will be 
considered on an individual basis. No promotional announcements (aside from a candidate's 
separately purchases spot uses) will be scheduled to promote political programs. 

aj RaSf fluctuate on a daily basis according the class of time ordered. Quoted rates from 
availabilUy requests are for 30-secbnd ads. Rates for other lengths of spots wdl be quoted upon 

a higher rate so as to decrease the potential for preemption. L ™*™" m ovide its be 8 t 



2002 
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e) During the time-period outside the 45 and 60-day pre-election timeframe, legally 
qualified candidates may purchase advertising time at the then-current effective selling rate for 
the class of time desired subject to availability. 

When requested, the Station will attempt to provide exclusivity within commercial ad 
pods against products, services and advertisers similar to those of advertiser. Such exclusivity 
is not guaranteed. 

8. REBATES : In the event a particular class of advertising time for a specified time-period 
is broadcast during the 45 and 60-day periods before a primary/general election reflecting a rate 
lower than the rate paid by the candidate for the same class of time and time period, the 
candidate will be afforded the benefit and choice of the lower rate by way of a timely rebate or 
credit against additional purchases net of agency commission. 

9. Makegoods : The Station will use its best efforts to provide "makegood" spots prior to 
the election for candidate "use** spots that are preempted due to technical problems or because of 
the nature of the time purchased. Although the Station's policy is to offer all candidates 
makegoods before the election, it cannot guarantee to any advertiser that the makegoods can be 
provided in the time period or rotation originally ordered. If inventory constraints preclude 
such identical scheduling, the Station will offer make goods of equivalent value. If these are not 
acceptable to the advertiser, the Station will provide credits or refunds for preempted spots. 

10. Packages : Combinations of classes and time-periods are available. Each ad ordered 
will reflect the appropriate class of time for lowest unit charge calculation purposes. Rates for 
each ad in the package will be allocated for each class by the Station. Packages and volume 
discounts outside the 45 and 60-day pre-election time period are negotiable. 

11. VALUE ADDED FEATURES : If scheduled during the pre-election time-period, candidates 
may purchase value-added elements in conjunction with air-time including, but not limited to, 
"Combination print-ads" in direct-mail Station advertisements or magazine supplements. Non- 
broadcast event sponsorships"; or "Non-cash promotional incentives" (bonus to the advertiser if 
certain prospective advertising levels are reached). "Billboard" or program sponsorship 
arrangements are not available to candidate advertisers. 

12. NATIONS : Ads may be purchased individually or in designated rotations among 
several designated days or time periods. 

13 . UM*™:*^ 

target delivery on any parfccul ax program of 'aTertiaing for a particular 

Should cumulative actual dehvery for an household rating point or 

advertiser reflect a level betow 90% of a ^"J^nmmdly will air additional spots at no 
demographic target level for that schedule, ^ Stetaon normally w d . 

addilS charge to adjust actual delwery * Mfce J^^^ analysis prepared on the 
advertisers must fundsh a ^ Media Plus or One Domain 

entire advertising schedule using the ?° n °J^™ for the calendar quarter in which the 
methodology and based upon the Nielsen ^ *, onnatty will be aired on a Run of 
Sg^schedule 



WJLA-TV 
CLASSES OF TIME 





Program 

Specific 
* 


M-F 
5-9a 


M-F 

6-9a 


M-F 
9a-lp 


M-F 
1-Sp 


M-F 
5-7p 


M-F 
7-8p 


M-Sa 
8-11d 
Su7- 
Hp 


M-Su 
11:35 d- 
la 


Sat/Sun 


Sat/San 

x Ua / |# 


M-F 

wit— 

12:05a 


ROS 


S/S 
5a 


Fixed 


i 




























v.. 

non- 
Preemptible 


2 


2a 


2b 


2c 


2d 


2e 


2f 


2g 


2h 












Preemptible 
With Notice 


3 


3a 


3b 


3c 


3d 


3e 


3f 


3g 


3h 












Immediately 
Preemptible 


4 


4a 


4b 


4c 


4d 


4e 


4f 


4g 


4h 


4i 


4j 


4k 


41 


4m 



KEY 

Each Grid Block above, represents a separate class of time, 

Fixgi: Ad scheduled to air in a particular program at a precise time or break. These ads may not be preempted in favor of any other ad and will air as 
scheduled absent unforeseen program changes or technical difficulties. 

Non -Preemptible; Ad scheduled to air at the Station's discretion in the particular program, time-period, day-part or day specified by the advertiser. These 
ads may not be preempted in favor of any other ad and will air as scheduled absent unforeseen program changes or technical difficulties. 

Preemptible With Notice: Ad scheduled to air at the Station's discretion in the particular program, time-period, day-part or day specified by the advertiser. 
These ads may be preempted in favor of other ads upon 3 days' notice to the advertiser. If the Station does not give notice of preemption, the ad becomes 
non-preemptible. The Station will give its best, good-faith assessment of the likelihood of preemption at the time of the request for any particular rate level 
requested. 

Immediately Preemptible: Ads scheduled for air at the Station's discretion in the particular program, time period, day-part or day specified by the 
advertiser. These ads may be preempted in favor of Fixed, Non-preemptible class spots, or immediately preemptible class spots with a value greater than 
50% of the ad being preempted. The Station will give its best, good-faith assessment of the likelihood of preemption at the time of the request for any 
particular rate level requested. 

Other Classes: The Station offers "Direct Response" ads that are scheduled to air at the Station's discretion in a particular program, time-period, daypart or 
day specified by the advertiser. Makegood or credit is at Station's discretion. Rates and other conditions of use are available upon request. "Run of 
Schedule" (ROS) spots are a form of Immediately Preemptible time in which the Station has the widest discretion to air ads. Makegood or credit is at 
Station's discretion. "Audience Reach" spots are a form of Immediately Preemptible time in which the Station has discretion in airing ads so that a targeted 
rating, share or demographic level designated by the advertiser is achieved during a pre-determined period. Makegood or credit is at Station's discretion. 
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